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EXECUTIVE SUMMARY 

This document constitutes D6.6 and is the preliminary report on the dissemination activities performed in this first 

year of the PRECEPT project. The deliverable is part of Dissemination, Exploitation and Promotion of the project and 

it illustrates the third deliverable of WP6, hence it relies on PRECEPT previous deliverables, D6.4-Project Website & 

dissemination materials and D6.1-Dissemination & Communication Plans submitted in M3 and M5, respectively. 

More specifically, the deliverable organized as follows: 

Chapter 1 describes the appropriate material and tools decided and executed by all partners to effectively 

communicate the project while the PRECEPT poster, the project presentation slides, and functional templates are 

identified. 

Chapter 2 includes all the activities at local and international level that are used for the dissemination via the different 

channels. PRECEPT main achievements include the establishment of project website and social media pages as well as 

the promulgation of several press releases, newsletters and scientific publications.  

Chapter 3 summarizes the relevant KPIs in accordance with the DC methodology and the strategy for evaluating the 

effectiveness of the proposed activities so far.  

The project marketing planning and the next steps are described in Chapter 4. 

 

 



 
 

` 
 

PRECEPT Project ■ H2020 ■ Grant Agreement #958284 
Call: H2020-NMBP-ST-IND-2020 ■  Topic: LC-EEB-07-2020 

 

https://www.precept-project.eu [9] 

1 Dissemination & communication material   

During the first year, efforts were put on the establishment of the project visual identity and the production of the 

appropriate material that would consolidate and enhance the communication of the project’s awareness widely. 

1.1 Brand identity 

The project brand identity has been introduced during the kick-off meeting (October 2020). The project logo it was 

agreed to be enriched with the project motto: “Less energy > Smarter Buildings”. This motto summarizes the PRECEPT 

vision in a phrase creating attention at the first glance. The new version of the project branding was designed and 

presented in D6.4 where the colors and the total project visibility and graphics where presented. 

1.1.1 Templates 

In D6.4 were presented the project documents that have been prepared and are used by the partners for both internal 

and external communication needs. Internal communication includes templates related to meeting agendas, meeting 

minutes, slides presentations as well as formats for reports and deliverables. Furthermore, the project Factsheet is 

available in the website link: https://www.precept-project.eu/wp-

content/uploads/2020/12/PRECEPT_factsheet_v1.0.pdf while the Press Release template and Letterhead is shared 

into the private consortium section. Figure 1 illustrates the main information including in the factsheet. 

 

Figure 1: Part of the information including in the project factsheet 

https://www.precept-project.eu/wp-content/uploads/2020/12/PRECEPT_factsheet_v1.0.pdf
https://www.precept-project.eu/wp-content/uploads/2020/12/PRECEPT_factsheet_v1.0.pdf
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1.2 Poster / Banner 

The generation of the poster focuses on increasing the brand awareness of the PRECEPT approach. The Poster uses a 

graphic display to represent in a friendly way the PRECEPT approach and vision. The language used is clear and 

straightforward while bright colours and an appealing optical design attempt to widen the public outreach. Τhe 

information displayed can be translated into different languages serving the specific needs of each project partner 

such as during public events and workshops. The poster is also available in a digital format to be used via e-mails and 

all digital media. 

The preparation of the material initiated by WVT via design thinking, and its final form resulted from the contribution 

of all partners and released by the marketing expert team of WVT. 

An image copy of the PRECEPT poster can be found in Annex I.  

1.3 Presentation Slides 

A reference set of presentation slides was produced to support the base information material for the different public 

events and affairs and it is available for all the consortium members. The presentation provides an overall briefing of 

the project, including among all, the objectives, the demonstration sites as well as the proposed value impact of the 

PRECEPT project. The full version is available in Annex I.   

 

Figure 2: Cover page of project’s presentation 

                                                           
                                                                               

                                                                                                                                          

               

                                       



 
 

` 
 

PRECEPT Project ■ H2020 ■ Grant Agreement #958284 
Call: H2020-NMBP-ST-IND-2020 ■  Topic: LC-EEB-07-2020 

 

https://www.precept-project.eu [11] 

2 Communication and Dissemination at international level 

This section attempts to provide a clear view of the main DC actions that were performed during the first year of the 

project lifecycle. The DC actions that took place, enrich the dissemination levels and attempt to achieve broad 

awareness. A wide range of channels are used to effectively communicate the project in accordance with the needs 

of each different target audience group. Due to the covid-19 social distancing restrictions, the social interaction was 

quite limited and all the actions took advantage of utilizing the digital channels.  

The DC progress of the PRECEPT first year is depicted via: 

• Website 

• Social media channels 

• Corporate channels 

• Press releases 

• Newsletters 

• Publications 

• Networking activities and 

• Joint dissemination activities 

2.1 PRECEPT Website 

The project website acts as the central repository of the PRECEPT information, containing most of the material 

produced during its lifetime. 

 The website is available from 30/11/2021 and accessible at the link: https://www.precept-project.eu/ , following the 

necessary H2020 guidelines. 

 

Figure 3: Snapshot from the PRECEPT official website 

https://www.precept-project.eu/


 
 

` 
 

PRECEPT Project ■ H2020 ■ Grant Agreement #958284 
Call: H2020-NMBP-ST-IND-2020 ■  Topic: LC-EEB-07-2020 

 

https://www.precept-project.eu [12] 

It concludes six main sections: Home, Project, Consortium, Pilots, News, Resources.  

The PRECEPT news section (https://www.precept-project.eu/news/)  is the most recently updated section hosting 

noteworthy information about related events and achievements. 

 

Figure 4: Snapshot from the PRECEPT official website 

 

The website material would be updated occasionally and inform the audience about the project achievements. 

A more detailed website description is presented in PRECEPT D6.4-PROJECT WEBSITE & DISSEMINATION MATERIALS 

v1. 

Some metrics of the website traffic and audience are presented in the following images and tables.  

Figure 5 presents the website traffic per month from the launch of the website in November 2020 until month 12, 

September of 2021. 

https://www.precept-project.eu/news/
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Figure 5: Website traffic from M1-M12 

 

So far a total number of 2,420 unique users has visited the PRECEPT website, while some statistics about the 

sessions, pageviews and visit duration are also presented below in Figure 6. 

Figure 6: Website Analytics information 

 

Figure 7: Location of website visitors  
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The project website has already attracted the public interest worldwide as shown in Figure 7. The dark blue color 

represents the locations where the project is most popular. It is noteworthy that among the top nine countries of the 

site traffic (Figure 8) are included regions such as the United States, China, India and Brazil that are not part of the 

PRECEPT’s consortium. This fact indicates that the project has begun to make its own impact outside the borders of 

the European Union. 

 

Figure 8: Top 9 countries visiting the website 

 

Table 1 presents the website pages that collected the most traction so far. This metric is a valuable information on 
where to concentrate the site audience. 

Table 1: Website pageviews 

Page Pageviews (%) 

Home 63,55 

Project 5,23 

Project Partners 4,93 

Pilots 3,65 

News 2,34 

Deliverables 3,22 

 

The google analytics platform has also been installed to monitor and feed the according project’s KPI’s. The following 

table represents the target number of the website visitors for the first year versus the actual number that visited the 

website during these almost 12 months.     
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Table 2: Targeted vs Achieved number of Website visitors 

KPIs for DC Target of 1st Year Achieved in 1st Year  

Number of unique visitors to 
the project website (based on 

Google Analytics) 
1.000 2.420 

 

The results regarding the website visitors are quite satisfactory, indicating that PRECEPT project has attracted 

significant public attention.  

2.2 PRECEPT Social Media Channels 

Social media pages have been used extensively all this time. Posts about the inception of the PRECEPT, describing the 

project’s and partners’ goals, were used to attach the people’s interest, being the first acquaintance to a wider 

audience. The social media channels on Twitter, LinkedIn and Facebook will continue serving up-to-date project news 

as well as information about related topics.  

2.2.1 Twitter 

The PRECEPT’s account in Twitter, @PreceptProject, allows the easily promotion of the research work and enables the 

communication processes.  Twitter has been also created to acquire updated news from the BIM energy and 

sustainability domains. The Twitter channel also embraces a more friendly approach, reaching a large number of 

audience quickly though tweets, retweets and likes. Below are depicted screenshots of Twitter posts concerning the 

PRECEPT project. 

 

 

Figure 9: Snapshots from the PRECEPT Twitter account 

https://twitter.com/PreceptProject
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The effectiveness of Twitter account, from the dissemination strategy perspective, is evaluated by the total number 
of followers, reactions, and posts of the PRECEPT account. Table 3 shows the number of followers on Twitter account 
on September 2021. It is noteworthy that during the last month of September the Twitter PRECEPT account gathered 
more than 8.000 profile visits.   

Table 3: Targeted vs Achieved number of Twitter followers 

KPIs for DC Target of 1st Year Achieved in 1st Year  

Number of followers on Twitter 
account 

200 211 

2.2.2 LinkedIn 

The LinkedIn account PRECEPT PROJECT addresses to a more professional group, including scientific and commercial 

partners from different cognitive areas. PRECEPT LinkedIn account is delivering posts about the project’s progress, 

gathering its very first posts already 399 views. The LinkedIn channel would be updated with all the PRECEPT events, 

publications and any other useful information. 

 

Figure 10: Snapshot from the PRECEPT LinkedIn account 

 

Moreover, connections with affiliate EU projects occurred, reaching other expert groups and new opportunities for 

collaborations. PRECEPT has already conjunctions with H2020 projects like inteGRIDy, D^2EPC, CAPRI, Level-Up and 

Niove. 

https://www.linkedin.com/in/precept-project-2a34081bb/
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The LinkedIn objectives in KPI’s for the PRECEPT lifecycle is reported in Table 4 while below is also reported the actual 

number of followers in the LinkedIn account.  

Table 4: Targeted vs Achieved number of LinkedIn followers 

KPIs for DC Target of 1st Year Achieved in 1st Year  

Number of followers on 
LinkedIn account 

150 295 

 

2.2.3 Facebook 

Based on the DC strategy introduced in D6.1, PRECEPT’s Facebook page @PreceptProject created to incorporate 

persons and companies, specialized or not, in related fields of energy or automation. Facebook as the most visited 

social media site benefits of the more direct contact and communication that it offers, allowing discussion among its 

members. PRECEPT takes advantage of the channel for engaging more individuals to its concept.  

Facebook social community KPI’s for acquiring the maximum individuals reach, are illustrated in Table 5. 

 

Table 5: Targeted vs Achieved number of followers in Facebook  

KPIs for DC Target of 1st Year Achieved in 1st Year  

Number of direct followers of 
PRECEPT Facebook 

200 354 

 

2.3 Corporate channels 

The project partners are maintaining their own websites, possessing different groups of audience according to their 

expertise. PRECEPT exploits the existing partners’ channels to further increase its DC impact. The following table shows 

the members’ channels that are used during the whole period of PRECEPT project for Dissemination reasons (Table 6 

extracted from D6.1).  

Table 6: Partner’s channel used for the dissemination of PRECEPT project 

Partner Channel Type Channel 

WVT Website  https://watt-volt.gr/company_news 

Social Media 

▪ Facebook https://www.facebook.com/wattandvolt/ 

▪ Twitter account https://twitter.com/wattandvolt 

▪ LinkedIn account https://www.linkedin.com/company/watt-volt 

Bill statement 
"communication 
section" 

WATT+VOLT Bill Statement 

https://www.facebook.com/preceptproject/
https://watt-volt.gr/company_news
https://www.facebook.com/wattandvolt/
https://twitter.com/wattandvolt
https://www.linkedin.com/company/watt-volt
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Retail Stores  
Network 

80 Retail Stores all over Greece with TV Displays and banner space 
availability. 
https://www.watt-volt.gr/customers-support/stores/map/ 
 

CERTH Website http://www.certh.gr/B43848A3.en.aspx 

Press Releases http://www.certh.gr/3D7F7F73.enaspx 

Newsletters http://www.certh.gr/FC60F832.en.aspx 

Social Media 

▪ Facebook account 

▪ Twitter account https://twitter.com/CERTHellas 

▪ YouTube account 

▪ LinkedIn account https://www.linkedin.com/company/certh 

KTU Website www.ktu.edu 

Social media 

▪ Facebook site of the Faculty of Civil Engineering and Architecture, 
KTU: https://www.facebook.com/KTU.SAF 

▪ YouTube channel of the Faculty of Civil Engineering and Architecture, 
KTU: https://www.youtube.com/channel/UCKbu9J-
uO_pjw441NA0Q7bA 

▪ LinkedIn account of the Centre for Smart Cities and Infrastructure, 
KTU: https://www.linkedin.com/company/ktu-csci/ 

FRC 
Website 

▪ Website of FRC http://frederick.ac.cy/ 

▪ Website of SERG https://www.serg-web.com/  

Social media 

▪ Facebook site of the FREDERICK UNIVERSITY OF CYPRUS, 
FRC:  
https://el-gr.facebook.com/frederickuniversity 

▪ YouTube: 
https://www.youtube.com/user/FrederickUniversity 

▪ Instagram: 
https://www.instagram.com/frederick_university/ 

CLEO Website  https://cleopa.de/  

Social media 
▪ LinkedIn account:  

https://www.linkedin.com/company/cleopa-gmbh/  

NURO Website www.nuromedia.com  

Social media 

▪ Facebook site: https://www.facebook.com/Nuromedia-
GmbH-109564584162  

▪ LinkedIn: 
https://www.linkedin.com/company/nuromedia-gmbh/  

ODINS Website www.odins.es/en 

Social media 
▪ Twitter: https://twitter.com/odinsolutions  

▪ LinkedIn: https://www.linkedin.com/in/odinsolutions/ 

DEMO Website  www.demobv.nl  

Social media 
▪ Facebook site: https://www.facebook.com/democonsultants  
▪ Twitter: https://twitter.com/democonsultants  
▪ Youtube: 

http://www.certh.gr/B43848A3.en.aspx
http://www.certh.gr/3D7F7F73.en.aspx
http://www.certh.gr/FC60F832.en.aspx
https://www.facebook.com/%CE%95%CE%B8%CE%BD%CE%B9%CE%BA%CF%8C-%CE%9A%CE%AD%CE%BD%CF%84%CF%81%CE%BF-%CE%88%CF%81%CE%B5%CF%85%CE%BD%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%A4%CE%B5%CF%87%CE%BD%CE%BF%CE%BB%CE%BF%CE%B3%CE%B9%CE%BA%CE%AE%CF%82-%CE%91%CE%BD%CE%AC%CF%80%CF%84%CF%85%CE%BE%CE%B7%CF%82-296669010434359/
https://twitter.com/CERTHellas
https://www.youtube.com/channel/UCT_g01aSjEiYCZdgAKvCrww?feature=c4-feed-u
https://www.linkedin.com/company/certh
http://www.ktu.edu/
https://www.facebook.com/KTU.SAF
https://www.youtube.com/channel/UCKbu9J-uO_pjw441NA0Q7bA
https://www.youtube.com/channel/UCKbu9J-uO_pjw441NA0Q7bA
https://www.linkedin.com/company/ktu-csci/
http://frederick.ac.cy/
https://www.serg-web.com/
https://el-gr.facebook.com/frederickuniversity
https://www.youtube.com/user/FrederickUniversity
https://www.instagram.com/frederick_university/
https://cleopa.de/
https://www.linkedin.com/company/cleopa-gmbh/
http://www.nuromedia.com/
https://www.facebook.com/Nuromedia-GmbH-109564584162
https://www.facebook.com/Nuromedia-GmbH-109564584162
https://www.linkedin.com/company/nuromedia-gmbh/
http://www.odins.es/
https://twitter.com/odinsolutions
https://www.linkedin.com/in/odinsolutions/
https://www.demobv.nl/
https://www.facebook.com/democonsultants
https://twitter.com/democonsultants
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https://www.youtube.com/channel/UChfL18LrHCDuLuc0EuWhPZA 
▪ LinkedIn: https://www.linkedin.com/company/demo-consultants/ 

ASI Website  https://www.austrian-standards.at/  

Social media 

▪ Facebook site: https://www.facebook.com/austrianstandards/  
▪ Twitter: https://twitter.com/atstandards  
▪ LinkedIn:https://www.linkedin.com/company/austrian-

standards/?viewAsMember=true  

LCII Website ▪  https://lcinnoconsult.com/  

Social media ▪ LinkedIn: https://www.linkedin.com/company/5388986/admin/ 

PSACEA Website ▪  https://pgasa.dp.ua/en/  

Social media 

▪ Facebook site: https://www.facebook.com/pgasa.prkom/  
▪ Instagram: 

https://www.instagram.com/pgasa.dp.ua/?igshid=hqyyrau0588h 
▪ YouTube: https://www.youtube.com/c/pgasa_dnipro 

CON Website ▪  www.contecht.eu  

STROITEL-P Website ▪  https://www.stroitel-p.com/en/company 

Social media 

▪ Facebook: 
https://www.facebook.com/Stroitel.P.com.ua/  

▪ Instagram: https://www.instagram.com/stroitel_p/  
▪ YouTube: 

https://www.youtube.com/channel/UCHn9vqcCUEO7b
VcVA 

MIWenergia Website https://www.miwenergia.com/   

Social media 

▪ Facebook: 
https://www.facebook.com/MIWenerg%C3%ADa-
138903583521614/ 
https://www.facebook.com/MIWenerg%C3%ADa-
Proyectos-ID-170357131261381 

▪ Twitter: 
https://twitter.com/MIWenergia_IDi 
https://twitter.com/MIWEnergia 

▪ LinkedIn: https://www.linkedin.com/company/miwenia/ 
https://www.linkedin.com/company/miwenergia-
proyectos-i-d-i 

▪ Instagram:  https://www.instagram.com/miwenergia_/  

POLIMI 
Website 

▪  http://www.polimi.it/  

▪ SlideShare site(s) of PMI https://www.slideshare.net/ 

Social Media 

Social Media FB Twitter Instagram (requires permission from 
Communication Office) 

▪ Facebook: https://www.facebook.com/polimi/  
▪ Twitter: https://twitter.com/polimi  
▪ YouTube: https://www.youtube.com/user/polimi 
▪ LinkedIn: https://www.linkedin.com/school/polimi/ 
▪ Instagram: https://www.instagram.com/polimi  
▪ iTunes: 

https://www.youtube.com/channel/UChfL18LrHCDuLuc0EuWhPZA
https://www.linkedin.com/company/demo-consultants/
https://www.austrian-standards.at/
https://www.facebook.com/austrianstandards/
https://twitter.com/atstandards
https://www.linkedin.com/company/austrian-standards/?viewAsMember=true
https://www.linkedin.com/company/austrian-standards/?viewAsMember=true
https://lcinnoconsult.com/
https://www.linkedin.com/company/5388986/admin/
https://pgasa.dp.ua/en/
https://www.facebook.com/pgasa.prkom/
https://www.instagram.com/pgasa.dp.ua/?igshid=hqyyrau0588h
https://www.youtube.com/c/pgasa_dnipro
http://www.contecht.eu/
https://www.stroitel-p.com/en/company
https://www.facebook.com/Stroitel.P.com.ua/
https://www.instagram.com/stroitel_p/
https://www.youtube.com/channel/UCHn9vqcCUEO7bVcVA
https://www.youtube.com/channel/UCHn9vqcCUEO7bVcVA
https://www.miwenergia.com/
https://www.facebook.com/MIWenerg%C3%ADa-138903583521614/
https://www.facebook.com/MIWenerg%C3%ADa-138903583521614/
https://www.facebook.com/MIWenerg%C3%ADa-Proyectos-ID-170357131261381
https://www.facebook.com/MIWenerg%C3%ADa-Proyectos-ID-170357131261381
https://twitter.com/MIWenergia_IDi
https://twitter.com/MIWenergia_IDi
https://twitter.com/MIWEnergia
https://www.linkedin.com/company/miwenia/
https://www.linkedin.com/company/miwenia/
https://www.linkedin.com/company/miwenergia-proyectos-i-d-i
https://www.linkedin.com/company/miwenergia-proyectos-i-d-i
https://www.instagram.com/miwenergia_/
http://www.polimi.it/
https://www.slideshare.net/
https://www.facebook.com/polimi/
https://twitter.com/polimi
https://www.youtube.com/user/polimi
https://www.linkedin.com/school/polimi/
https://www.instagram.com/polimi
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   https://podcasts.apple.com/it/artist/politecnico-di-milano/1280589395 
 
POLIMI/DEIB  

▪ Facebook: https://www.facebook.com/DEIBpolimi/ 

▪ LinkedIn:https://www.linkedin.com/company/dipartimento-di-
elettronica-informazione-e-bioingegneria/  

▪ YouTube: https://www.youtube.com/user/deipolimi 

 

During this first year more over than 60 related posts released by the consortium partners on the various available 

channels.  

Below are given snapshots from the partners’ channels related to project information and achievements, used for 

broadcasting the PRECEPT approach. 

 

 

Figure 11: Snapshot from the WVT website 

https://www.facebook.com/DEIBpolimi/
https://www.linkedin.com/company/dipartimento-di-elettronica-informazione-e-bioingegneria/
https://www.linkedin.com/company/dipartimento-di-elettronica-informazione-e-bioingegneria/
https://www.youtube.com/user/deipolimi
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Figure 12: Snapshots from the OdinS and KTU websites 

 

Figure 13: Snapshot from the MIWenergia website 
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Figure 14: Snapshot from the LCII website 

 

 

 

Figure 15: Snapshot from the CORDIS official website 
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Partners’ social media presence via the different media channels are also presented below: 

 

 

 

 

Figure 16: Snapshots from WVT posts 



 
 

` 
 

PRECEPT Project ■ H2020 ■ Grant Agreement #958284 
Call: H2020-NMBP-ST-IND-2020 ■  Topic: LC-EEB-07-2020 

 

https://www.precept-project.eu [24] 

 

Figure 17: Snapshot from KTU posts 
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Figure 18: Snapshot from MIWenergia posts 

 

 

Figure 19: Snapshot from OdinS posts 
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Figure 20: Snapshot from CLEO posts 

Since the beginning of the project seventeen press releases were produced concerning related activities and 

developments, published at media of different countries. Table below provides the KPI targets and achievements for 

the first year and it is visible from the numbers that clearly overachieving the initial goal.  

Table 7: Targeted vs Achieved number of press releases 

KPIs for DC Target of 1st Year Achieved in 1st Year  

Number of press releases 
delivered to traditional media 

5 17 

 

More information can be found at following links: 

1. https://energypress.gr/news/h-wattvolt-syntonistis-sto-eyropaiko-ergo-h2020-precept 

2. https://www.4green.gr/news/data/ellhnika-nea/Gia-diadrastika-eksypna-spitia-eksoikonomhsh_131317.asp 

3. https://www.inewsgr.com/393/h-wattvolt-syntonistis-sto-evropaiko-ergo-h2020-precept.htm 

4. https://www.news247.gr/advertorial/h-watt-volt-syntonistis-sto-eyropaiko-ergo-h2020-

precept.9045941.html 

5. https://www.newmoney.gr/roh/palmos-oikonomias/epixeiriseis/wattvolt-sintonistis-tou-evropaikou-ergou-

h2020-precept/ 

6. https://marketingweek.gr/h-wattvolt-syntonistis-tou-ergou-precept/ 

7. https://theglobalnews.gr/wattvolt-συντονιστής-του-ευρωπαϊκού-έργου-h2020-prece/ 

8. https://www.newsit.gr/oikonomia/Watt-Volt-syntonistis-sto-eyropaiko-ergo-H2020-Precert/3138836/ 

9. https://issuu.com/kabusiness/docs/dekemvrios/28 

https://energypress.gr/news/h-wattvolt-syntonistis-sto-eyropaiko-ergo-h2020-precept
https://www.4green.gr/news/data/ellhnika-nea/Gia-diadrastika-eksypna-spitia-eksoikonomhsh_131317.asp
https://www.inewsgr.com/393/h-wattvolt-syntonistis-sto-evropaiko-ergo-h2020-precept.htm
https://www.news247.gr/advertorial/h-watt-volt-syntonistis-sto-eyropaiko-ergo-h2020-precept.9045941.html
https://www.news247.gr/advertorial/h-watt-volt-syntonistis-sto-eyropaiko-ergo-h2020-precept.9045941.html
https://www.newmoney.gr/roh/palmos-oikonomias/epixeiriseis/wattvolt-sintonistis-tou-evropaikou-ergou-h2020-precept/
https://www.newmoney.gr/roh/palmos-oikonomias/epixeiriseis/wattvolt-sintonistis-tou-evropaikou-ergou-h2020-precept/
https://marketingweek.gr/h-wattvolt-syntonistis-tou-ergou-precept/
https://theglobalnews.gr/wattvolt-%CF%83%CF%85%CE%BD%CF%84%CE%BF%CE%BD%CE%B9%CF%83%CF%84%CE%AE%CF%82-%CF%84%CE%BF%CF%85-%CE%B5%CF%85%CF%81%CF%89%CF%80%CE%B1%CF%8A%CE%BA%CE%BF%CF%8D-%CE%AD%CF%81%CE%B3%CE%BF%CF%85-h2020-prece/
https://www.newsit.gr/oikonomia/Watt-Volt-syntonistis-sto-eyropaiko-ergo-H2020-Precert/3138836/
https://issuu.com/kabusiness/docs/dekemvrios/28
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10. https://murciaempresarial.com/ 

11. https://www.eseficiencia.es/ 

12. https://futurenergyweb.es/ 

13. https://www.miwenergia.com/ 

14. https://fcea.ktu.edu/news/ktu-fcea-is-participating-in-precept-project/ 

15. https://www.energetica21.com/revistas-digitales/mayo-2021 

16. https://www.murcia.com/empresas/noticias/2021/07/28-miwenergia-hace-balance-de-los-proyectos-de-

idi.asp 

17. https://www.energetica21.com/noticia/miwenergia-participa-en-ocho-proyectos-europeos-de-innovacion-

del-programa-horizonte-2020 

 

 

 

 

Figure 21: Press release in Greek media 

 

https://murciaempresarial.com/miwenergia-adapta-el-autoconsumo-fotovoltaico-para-convertir-los-edificios-residenciales-en-agentes-proactivos/
https://www.eseficiencia.es/2021/04/14/proyecto-europeo-precept-creara-sistema-gestion-energetica-edificios-predictivo-proactivo
https://futurenergyweb.es/miwenergia-adapta-el-autoconsumo-fotovoltaico-para-conseguir-edificios-residenciales-proactivos/
https://www.miwenergia.com/
https://fcea.ktu.edu/news/ktu-fcea-is-participating-in-precept-project/
https://www.energetica21.com/revistas-digitales/mayo-2021
https://www.murcia.com/empresas/noticias/2021/07/28-miwenergia-hace-balance-de-los-proyectos-de-idi.asp
https://www.murcia.com/empresas/noticias/2021/07/28-miwenergia-hace-balance-de-los-proyectos-de-idi.asp
https://www.energetica21.com/noticia/miwenergia-participa-en-ocho-proyectos-europeos-de-innovacion-del-programa-horizonte-2020
https://www.energetica21.com/noticia/miwenergia-participa-en-ocho-proyectos-europeos-de-innovacion-del-programa-horizonte-2020
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Figure 22: Press release in Spanish media 
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2.4 Newsletters 

PRECEPT released its first newsletter during October 2020, available on the project’s website (https://www.precept-

project.eu/a-successful-kick-off-meeting-of-the-newly-launched-horizon-2020-project-precept/)   and also published 

through the different social media accounts of the project as well as through the partner’s individual channels. 

 

Figure 23: PRECEPT’s newsletter 

https://www.precept-project.eu/a-successful-kick-off-meeting-of-the-newly-launched-horizon-2020-project-precept/
https://www.precept-project.eu/a-successful-kick-off-meeting-of-the-newly-launched-horizon-2020-project-precept/
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MIWenergia at the end of July published its newsletter providing a review of all projects which is currently 

participating. Of course, special mention is given to PRECEPT project depicting the progress that has occurred in the 

complicated social period of 2020-2021, as well as the nearest future holds for the company regarding the project. See 

Figure 24 for a screenshot of the MIWenergia recent newsletter on project’s information. Newsletter is also available 

in the following link: https://acumbamail.com/envio/ver/61e2f498-eed4-11eb-88a3-005056bd5094/ 

 

Figure 24:Part of MIWenergia newsletter referring to PRECEPT 

2.5 Scientific Publications 

Research and innovation aspects of the project will be enhanced through both professional and academic publications 

based on the project core, BMs, tech aspects and standardization needs. During M1 to M12, a significant number of 

publications in scientific journals achieved allowing the broadcast of research results. Furthermore, presentations at 

conferences in the field of smart buildings, new technologies on IoT, energy management and other related fairs are 

released maximizing the scientific impact of the project. Below are presented the main scientific outputs so far that 

have been published or submitted and accepted for publication: 

Related partners: ODINS 

• “Integrating LPWAN technologies in the 5G ecosystem: A survey on security challenges and solutions”, Jesus 

Sanchez-Gomez, Dan García Carrillo, Ramon Sanchez-Iborra, José L. Hernández-Ramos, Jorge Granjal, Rafael 

Marin-Perez. Published in IEEE Access journal with Impact Factor 3.745, November 2020. Available in 

following link: https://ieeexplore.ieee.org/document/9272765 

• “EAP-Based Bootstrapping for Secondary Service Authentication to Integrate IoT into 5G Networks”, Dan 

Garcia-Carrillo, Jesus Sanchez-Gomez, Rafael Marin-Perez, Antonio Skarmeta.  Book chapter in 

Communications in Computer and Information Science (CCIS, volume 1121), available in the following link: 

https://link.springer.com/chapter/10.1007/978-981-15-9609-4_2 

• “MEC-based Architecture for Interoperable and Trustworthy Internet of Moving Things”, Jesus Sanchez-

Gomez, Rafael Marin-Perez, Ramon Sanchez-Iborra, Miguel A.Zamora-Izquierdo. Published in Digital 

Communications and Networks (DCN) journal with Impact Factor 6.797,2021. 

• “Holistic IoT Architecture for Secure Lightweight Communication, Firmware Update, and Trust Monitoring”, 

Jesus Sanchez-Gomez, Rafael Marin-Perez, Mirko Ross, Antonio Skarmeta. Accepted and presented paper in 

IEEE International Conference on Smart Internet of Things (SmartIoT 2021), which took place virtually on 13-

15 August 2021. 

 

Related partners: PSACEA 

https://acumbamail.com/envio/ver/61e2f498-eed4-11eb-88a3-005056bd5094/
https://ieeexplore.ieee.org/document/9272765
https://link.springer.com/chapter/10.1007/978-981-15-9609-4_2
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• “Assessment of the carbon footprint of multi-storey hybrid timber-reinforced concrete building”, 

Shekhorkina S. Yev. Published in Scientific Bulletin of Civil Engineering №3 (101)  journal in 2020.  

• “Analysis of the environmental impact of construction by assessing the carbon footprint of building”, 

Shekhorkina S., Savytskyi M., Yurchenko Y., Koval O. Published in journal Environmental Problems, volume 5, 

№3 in 2020. Available in the following link: 

http://ena.lp.edu.ua/bitstream/ntb/56009/2/2020v5n3_Shekhorkina_S-

Analysis_of_the_environmental_174-178.pdf  

• “Dynamic modelling and optimal design of buildings with friction dampers using particle swarm 

optimization”, Savytskyi M. V., Danishevskyy V. V., Gaidar A. M. Published in Ukrainian Journal of Civil 

Engineering and Architecture, No.1 SHEE PSACEA in 2021.  

 

Related partners: POLIMI 

i. “ODIN: pluggable meta-annotations and metrics for the diagnosis of classification and localization”, Rocio 
Nahime Torres, Federico Milani and Piero Fraternali. The paper on the machine learning diagnosis tool ODIN, 
has been accepted for presentation at the 7th International Online & Onsite Conference on Machine Learning, 
Optimization, and Data Science which will be hold on October 2021.  The paper will also be published in the 
“Springer LNCS Proceedings”. 

2.6 Networking Activities 

This section reports the number of networking activities, conferences, workshops & lectures within the reporting 

period, that the consortium partners attended or organized. 

List of dissemination events during M1-M12:  

• MIWenergia participation in workshop of UPCT, an event addressed to scientific community, held on 

14/12/2020 in Spain. 

• MIWenergia presentation for “CORPORATE BREAKFAST”, an event addressed to industries, held on 

18/01/2021 in Spain.  

• MIWenergia participation in workshop at Joven Futura addressed to civil society, held on 29/01/2021 in Spain. 

• MIWenergia participation in workshop addressed to industries, held on 23/02/2021 in Spain. 

• PSACEA organized the XVII International Scientific and Practical Conference “Innovative Technologies in 

Construction, Civil Engineering and Architecture”. The purpose of the event is to bring together 

representatives of scholarly, educational and industrial communities to exchange scientific and technical 

information, as well as practical examples in the fields of modern construction, civil engineering, architecture; 

to identify the perspective areas of research and practical application,26/11/2020, Ukraine. More information 

can be found at: https://pgasa.dp.ua/conferences/. 

• POLIMI disseminated the project goals and work plan internally to other relevant departments (e.g., 

Architecture and Civil Engineering) to gather feedback on the project and acquire further communication 

channels. This led to the participation of the Doctoral Consortium events of the department of Architecture 

Build Environment and Construction Engineering, which has research activities and communication channels 

of potential interest to the project. The program of the events can be found at 

https://beep.metid.polimi.it/web/abcphd/milestones. 

• POLIMI gave an international lecture on “Gamified tools and applications for household water and energy 

sustainability” in the online “Smart Buildings” school promoted by the Ide3a Net (https://ide3a.net/) university 

http://ena.lp.edu.ua/bitstream/ntb/56009/2/2020v5n3_Shekhorkina_S-Analysis_of_the_environmental_174-178.pdf
http://ena.lp.edu.ua/bitstream/ntb/56009/2/2020v5n3_Shekhorkina_S-Analysis_of_the_environmental_174-178.pdf
https://pgasa.dp.ua/conferences/
https://beep.metid.polimi.it/web/abcphd/milestones
https://ide3a.net/
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league, also describing the PRECEPT approach which released in 24/11/2020. More information can be found 

at:https://moseskonto.tu-

berlin.de/moses/modultransfersystem/bolognamodule/beschreibung/anzeigen.html?number=50918&versi

on=1&sprache=2  

• MIWenergia participation in two workshops at Joven Futura in Spain for the civil society, held on 21/6/2021 

and 28/7/2021 with a size audience of 40 and 120 participants, respectively.  

• WVT participated in the 85th Thessaloniki International Fair, the first in person exhibition after the covid-19 

pandemic. 

2.6.1 PRECEPT at the 85th Thessaloniki International Fair 

WVT participation in the yearly International Fair of Thessaloniki (85th TIF), organized during 11-19 of September 2021. 

TIF is the largest event in Greece and the first major exhibition organized in Europe this year. The fair attracted a total 

number of over 87.000 people.  

The company as one of the loyal participants in the event, took the opportunity to spread the news about the project. 

 

 
Figure 25: WATT+VOLT Stand at the 85th T.I.F. 

 

Both energy professionals and general public were informed about the PRECEPT’s visions, the project demonstration 

sites, and its proposed cutting-edge technologies used for the transformation of residential buildings. 

The public audience was highly interested in further engagement with the project progress, while discussions with 

municipalities and Greek Energy Authorities took place, leveraging the PRECEPT approach for further smart cities 

exploitation. 

https://moseskonto.tu-berlin.de/moses/modultransfersystem/bolognamodule/beschreibung/anzeigen.html?number=50918&version=1&sprache=2
https://moseskonto.tu-berlin.de/moses/modultransfersystem/bolognamodule/beschreibung/anzeigen.html?number=50918&version=1&sprache=2
https://moseskonto.tu-berlin.de/moses/modultransfersystem/bolognamodule/beschreibung/anzeigen.html?number=50918&version=1&sprache=2
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Figure 26: WVT participation in the International Fair of Thessaloniki 

On Sunday, September 12 the European Commission (EC) organized the event “Greece’s position in the European 

family: challenges in the face of a more digital, green and innovative future”.  The Vice President of the European 

Commission Mr. Margaritis Schinas, was the keynote speaker. 

Mr. Konstantinos Arvanitis from WATT+VOLT attended the event and discussed with the EC Vice President about the 

digital transformation in European’s energy sector towards the minimum carbon footprint and the EU citizens well-

being. 

 

Figure 27: PRECEPT Coordinator with EC Vice President 
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2.6.2 Retail Stores Network 

WVT is counting already 80 Retail Stores all over Greece. The existing retail store network is used for maximizing the 

dissemination potential of the project lifecycle. In Thessaloniki the communication of the PRECEPT project has initiated 

in the WVT Harilaou retail store, with the visitors being informed about project’s approach and developments. 

 

 

Figure 28: WVT Retail Store in Harilaou  

 

2.6.3 Other activities 

Two reports on research work: 

• PSACEA report to the Ministry of Education and Science of Ukraine, “Research work and international 

cooperation at PSACEA in 2020”, addressed to scientific community, 29/03/2021, Ukraine. 

• PSACEA report at the open session of Academic Board of PSACEA, “Research work and international 

cooperation at PSACEA in 2020”, addressed to local authorities, Vice-Rectors for research from the Universities 

of Prydniprovsk Region and Rector of the Technical University of Lodz (Poland), 23/03/2021, Ukraine. 



 
 

` 
 

PRECEPT Project ■ H2020 ■ Grant Agreement #958284 
Call: H2020-NMBP-ST-IND-2020 ■  Topic: LC-EEB-07-2020 

 

https://www.precept-project.eu [35] 

2.7 Joint dissemination activities 

To expand PRECEPT’s community, collaborations with affiliate projects have been established:  

D^2EPC project is involving several common partners such as CERTH, KTU, CLEO, DEMO, ASI and FRC. Initial discussions 

with related members have been occurred on how we can exploit this opportunity for joint dissemination actions and 

cross fertilization. D^2EPC description is mentioned below: 

“D^2EPC aims to set the grounds for the next generation of dynamic Energy Performance Certificates (EPCs) for 

buildings. The proposed framework sets its foundations on the smart-readiness level of the buildings and the 

corresponding data collection infrastructure and management systems. It is fed by operational data and adopts the 

‘digital twin’ concept to advance Building Information Modelling, calculate a novel set of energy, environmental, 

financial and human comfort/ wellbeing indicators, and through them the EPC classification of the building in 

question.” 
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3 ASSESSMENT OF THE COMMUNICATION STRATEGY 

Dissemination and exploitation activities are organizing as the key actions to the promotion of the project’s outcomes 

released in parallel to the technical operations for the entire duration of the project. 

Informing the public is important so that itself be an active part in the effort of the buildings’ transformation in the 

residential sector. The PRECEPT engagement, dissemination, and communication plan is based on the A.I.D.A 

marketing strategy (full description in D6.1) which describes the ways and means to communicate and disseminate. A 

detailed three- phases methodology is following including an initial awareness phase, a strategic phase and a scale-up 

phase. 

Following the aforementioned methodology, the first-year activities, are focused in enhancing the project’s publicity 

(initial phase of project). PRECEPT started on October 2020, so the primary activities were concerned the project’s 

establishment and recognition.  

 

 

Figure 29: Communication & Dissemination Phases 

 

PRECEPT addresses heterogeneous target groups which are classified in five categories. D6.1 also clarifies measures 
and provides guidelines for all participants on how to use the respective networks and tools in order to contribute to 
the spread of PRECEPT. All consortium partners are involved in the dissemination task, contributing according to their 
expertise field and their related region. 

Table 8 summarizes the different channel’s and content approach following per each audience group. 

Phase Objective Activities

Initial Phase: 
"Awareness"
[M01-M12]

Enhance publicity of 
project

‘motto’, flyers, 
website, digital tools, 
events, social media

Intermediate 
Phase: 

"Strategic"
[M13-M24]

Inform and engage 
targeted audience

Demos, conferences, 
workshops, videos, 
pilot engagement

Final Phase:
"Scale Up"
[M25-M36]

Encourage further 
exploitation

Industry C&D, 
fairs, conferences, 

social communities, 
final event
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Table 8: The C&D strategy elements (extracted table from D6.1) 

Audience Messages Channel C&D Goals 

Enablers 

PRECEPT Methodology 

Development of components 

Project vision and architecture 

Data Interoperability 

Progress Results 

Success Stories in Pilots 

 

 

Website 
Social Media (all) 
Newsletters 
Press Releases 
Workshops 
Components 
Demonstration 

 

Create awareness 
Motivate 
Maintain Interest 

End Users 
 

Toolsets presentations 

Visual Results 

Software Demonstration 

UI/UX Presentations 

UAT platforms 

Objectives Achievements 

Website 
Digital Media 
Social Media (all) 
Demo Apps 
Press Releases 
Software Demos 
Tutorials - PRECEPT wiki 
PRECEPT videos 

Trigger user’s engagement 
Improve PRECEPT 
ecosystem applications 
UAT improvements of 
toolsets 
Create Impact 

Providers 
 

Scientific Results or Findings 

R&D interoperability issues 

Scientific activities 

Lessons learnt and best practices 

PRECEPT innovations 

 

Website 
Social Media: LinkedIn 
Scientific Communities 
Joint EU Dissemination  
SME’s presentations 
Open innovation 
Workshops 
Conferences 

Improve technological 
developments 

Utilizers 

PRECEPT Methodology  

Development of new products/services 

Project Results 

Design rules 

Website 
Social Media: LinkedIn 
Professional Groups 
SME’s presentations 
Workshops 
Conferences 

Full A.I.D.A strategy 
elements. 
Focusing into Desire and 
Actions for final product 
and services utilization 
 

Facilitators 

PRECEPT Methodology 

Development of Components 

Integration of PRECEPT products/services 

Certifications 

Website 
Social Media (all) 
Newsletters 
Press releases 
Workshops 
Conference 
Demonstration 

Raise environmental 
Interest and Impact 
Towards A.I.D.A Action 
Set the value proposition 
for further exploitation  
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3.1 D&C KPIs 

The evaluation of the proposed strategy is based on the defined quantitative and qualitative metrics for dissemination 

performance indicators. The table below summarizes the work done in dissemination during the first year of the 

project in accordance with its objectives. 

Table 9: PRECEPT KPIs for communication and dissemination 

KPIs for communication and dissemination 
Target of 1st 

Year  
Achieved in 1st 

Year  

Presence at public events, workshops, and meetings 3 9 

Number of events / conferences attended 
representing the project 

3 4 

General Public Reach 500 12002 

PRECEPT social media / community members 300 860    

Reach of the extended PRECEPT social 
community 

2.000 2300 

Number of press releases delivered to traditional 
media 

5 17 

Number of scientific publications  2 7 

Number of unique visitors to the website (based 
on Google Analytics) 

1.000 2.420 

Number of recipients of the PRECEPT newsletter 
(mailing list recipients) 

500 500 

PRECEPT SOCIAL MEDIA 
(followers/views) 

Twitter: 200 Twitter: 211 

 LinkedIn: 150 LinkedIn: 295 

Facebook: 200 Facebook: 354 

YouTube: 300 
views 

YouTube: - 

PRECEPT SOCIAL MEDIA 
POSTS 

Twitter: 20 Twitter: 21 

LinkedIn: 20 LinkedIn: 26 

Facebook: 20 Facebook: 17 

YouTube: 1 
Video 

YouTube: 0 
Videos 

 
2 PRECEPT numbers in social media plus events average reach 
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4 Conclusions and Next steps 

D6.6 is the first period report on Communication and Dissemination activities that focusses on the preliminary actions 

performed by the project consortium.  The second version of the report is anticipated on M24, September of 2022.  

The next steps of the PRECEPT C&D actions are focusing on engaging a more targeted audience into the PRECEPT 

approach. Hence, training sessions and workshops are scheduled, aiming to gather feedback from different 

stakeholder groups, concerning potential improvements of the PRECEPT solution.  

During the next months, the pilot sites publicity is a priority. At a later stage, further engagement is anticipated when 

the first results of the demonstration sites implementations would be available. Τhe PRECEPT pilots have a direct 

impact on participants’ perception and engagement and involvement.  

Social media channels will continue to broadcast the project progress. In parallel, activities via traditional media, 

scientific dissemination and joint activities will raise the project’s impact and widespread the results.  

Joint dissemination efforts will be enriched to maximize benefits, for building an extended PRECEPT users community.  
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Annex I 

i. Presentation Slides 
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PRECEPT ambi on is to deliver t e ne t 
genera on o  mart  ome   o  industry 

  rans  rm t  red s r i   e  r a   e
Smart  esiden al Buildings 

 Sel  managed   lug n  lay    B S
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 To render tradi onal residen al reac ve buildings to intelligentproac ve buildings through a Fog Enabled toolkit at
building levelable to interactwith the grid energymanagement system.

 To enhance the buildingenergy performance and well being.

 To design and develop IoT and ar  cial intelligenceprocesses enabling self management,  monitoring,  healing and
 op miza on.

 To deliver advanced visualiza on techniques for big demand data assis ng the decision making for op mized
proac ve buildingopera on.

 To improve stakeholder scollabora on suppor ng knowledgesharing and user communi es.

 To integrate a real  me digital representa on (digital building twin) of the smart proac ve residen al buildings and
 D BIMmodels.

 To deliver Smart Proac veness Indicators (SPIs) allowing for ra ng the smart Proac veness of buildings through
standardizedprocedures.

 To deliverprocedures and algorithms enablingprescrip vemaintenance at buildingassets.

 To implementand demonstrate new businessmodels engaging buildingsto be proac ve.
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    A    : Maintenance cost reduc ons of at least 20 .

    A    : Signi cant decrease of energy use in buildings through applica on of technologies 
such as dynamic models, big data analy cs, predic ve analy cs and ul mately ar  cial 
intelligence.    energy saving at least 20 

    A    : Improved indoor environment quality and user sa sfac on. 
 Indoor quality improvement  0 
 User Acceptance 90 
 User sa sfac on 90 

    A    : High replica on poten al.
 100 stakeholders involved
 10 user communi es engaged
 100 best prac ces published

    A    :  p mize the use of renewable energy resources in buildings.

    A    : Contribu on to standards, namely the establishment of a Smart Readiness Indicator.
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ii. Poster 

 


